
ONE rollerblading magazine V2N3 > �

$3.95US  $5.95CAN   V2N3

www.believeinone.com

stephane alfano ~ the apple ~ barn burner ~ alex broskow 
connor o'brien ~ chris haffey ~ jeremy spira ~ ben schwab+

#5 frankymorales
interviewed



2 < ONE rollerblading magazine  V2N3  



� < ONE rollerblading magazine  V2N3  ONE rollerblading magazine V2N3 > 5



� < ONE rollerblading magazine  V2N3  ONE rollerblading magazine V2N3 > �

COVER: FRanky MORalEs * 540 * Ft laudERdalE, Fl {phOtO by dRiVER}
baCk COVER: kRs-OnE {phOtO by dRiVER}

contents / 

�0. Letter: Editor

�2. Scene: Bakersfield

�5. take 5: colin kelso

��. gear: summer 2007

�8. sound check: KRS-one

20. blade dvd

22. tidbits

2�. contest: barn burner 

2�. interviewed: franky morales

3�. spotlight: stephane alfano

�2. am hour: jeremy spira

��. picks

52. 15 minutes: jess dyrenforth

5�. folio: jeremy beightol

�0. wellness

V2N3
june / july 200�



8 < ONE rollerblading magazine  V2N3  



�0 < ONE rollerblading magazine  V2N3  ONE rollerblading magazine V2N3 > ��

Ah, summer is here. That means the “June Gloom” is hanging in the 
sky in San Diego, and that skate spots around the world are alive with 
activity. It also means the first year of the Roll Series is under way, and 
that means grass-roots events have a foothold like never before. And 
don’t forget about the Amateur Inline League, drawing huge numbers 
of competitors and working to organize itself as the new substitute for 
the extinguished ASA am circuit. Yes, the end of 2006 and beginning of 
2007 have seen rollerblading undergo a metamorphosis of some sort, 
and now within the full glow of the summer sun we are ready to cast 
long shadows on the international stage. Exciting times.

One stage in particular that has been creating lots of buzz has been the 
online hip hop news sites, which seem to have been really interested 
in “freestyle rolling.” I’ve read article after article (well, really they read 
like press releases) now talking about how “freestyle rolling” is new 
and has nothing to do with “whack rollerblading.” Do they mean in 
the same way that “aggressive inline” has nothing to do with “whack 
rollerblading”? Really, what’s in a name? And do the people who care 
about us only in namesake deserve so much consideration that we’d 
rename our whole culture just to make them more comfortable? I don’t 
know, but I think rollerblading has tried to rename and reshape itself 
before, and it didn’t really work. So I’m skeptical. Not opposed, but 
skeptical. Calvin Sayles has rollerbladed for a long-ass time, so to 
read that he “has been freestyle rolling for about four years now” just 
sounds ludicrous. If skaters want to be respected, we have to stick 
up for rollerblading as a whole – eradicate the stereotypes from the 
ground up – not try to cover up our past with a trendy Band-Aid. But 
hey, we’ll see. Props to everyone for doing their thing and striving for 
the next level. That’s what ONE is all about. 

On that note, I’ve been skating with a lot of young kids lately and it’s 
been so fun. The friends that can be made through skating really are 
unlike anything else, and aside from the laughs, it is inspiring to be 
reminded that there is a fresh crop of awesome kids out there loving 
life from atop their blades. Despite the negativity in our sport so well 
nurtured by the online message board communities, our efforts toward 
growing and creating a legacy of rollerblading for future generations 
is working. And not only are new kids discovering the sensations of 
our sport, but elder legends and lifers alike are emerging from the 
shadows, seemingly waiting for skating to hold its head high, lighting 
the proverbial Bat Signal to let all rollers know the time has come to 
reclaim our collective pride. We will be trampled underfoot no longer. 

Just check us out on “Scarred,” bro, our bones break just as well as 
anyone else’s.

And what about “Scarred”? One day you can’t find rollerblading on TV 
to save your life, and the next it’s the lead segment on an MTV show. 
And they show some pretty damn good skating, too. I think it’s really 
interesting that MTV is the only place on TV in America where roller-
blading gets treated as equal to skateboarding and BMX. I figure it has 
got to be a sign, because I hear all the time how FUEL can’t get blading 
on TV, but then MTV, the teen market juggernaut, decides to put it in 
play. Behold the influence of YouTube. 

The same can be said for the feedback generated this winter by the 
footage of Brian Shima and Chris Haffey skiing, on both blade and 
ski Web sites. I read the comments on Newschoolers.com and was 
amazed at how many skiers on there said they “used to rollerblade,” 
and thought that what Brian and Chris were doing on their skates 
now looked awesome – not to mention they were shocked at their 
seemingly innate prowess on skis. Now that they’ve seen what’s up, 
maybe they’ll dig their K2 Fattys out of the basement, or dust off their 
Salomon St-80s and hit the pavement. Hey, it could happen. And think 
about it. A whole heap of people were buying Senate stuff once upon 
a time, so they have to still be out there, somewhere. There could be 
tens of thousands of former “aggressive inline” enthusiasts out there, 
and I think it’s about time we took ’em back. 

But enough about all that. The sun is out, the girls are in their bikinis, 
and the wax is ready to melt into that concrete just right, so get out 
there and have some fun. We hope your summer is the stuff teen date 
movies are made of. That you learn those tricks you want to land, find 
fresh new spots and make a few new friends along the way. And while 
you migrate from city to city or event to event, remember to look for 
ONE in all your favorite skate shops, as well as places like Hastings, 
Barnes and Noble or B. Dalton, and independent newsstands every-
where. Next issue marks our one-year anniversary, so we’re excited and 
working on making plans to really blow one out. If you’ve got anything 
to share with us, drop us a line on the Web site, or shoot an e-mail to 
justin@believeinone.com. And in the meantime, remember to believe in 
ONE, because we believe in you.

Justin Eisinger
Editor

letter /

photo by Haynes

"Back of my neck feeling dirty and gritty."
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To me, Bakersfield represents the hundreds of other places in California that are not 
San Diego, Los Angeles or San Francisco – the kind of places that really compose 
the majority of what this state is and the actual landscape of the far west. You 
see, once you get off the coast, most of California turns to desert, mountains and 
extreme heat. I would like to think that Bakersfield is the king of places non-coastal. 
I remember before my last visit, someone asked me why I was going there and I just 
said one thing, “rollerblading.”

Besides the climate and terrain, I think the most interesting thing about Bakersfield 
is a single person and the model he has set forth for rollerbladers everywhere. That 
man is Matt Mickey. To see someone grow from being a skater to starting a skate 
shop in their hometown you need to look no further, and you should bring your pen 
and paper while you’re at it. The first time I heard about Intuition was back in the 
summer of 2000. I was visiting San Diego, and someone popped in a video from 
“some skate shop up north.” The rest is history. From making videos to promote his 
scene, to starting a core blading shop, Matt has shown the rest of us how to really 
give back to this activity that we all claim we care so much about. And unlike me, 
Matt has never slipped with his skills on the blades. One look at the picture above 
should tell you that he still shreds better than ever. 

Although this scene report is primarily about one person, I feel that Bakersfield 
represents all the underdog cities out there. It’s proof that no matter where you are 
in this amazing country, there is the opportunity to make your stand and represent 
rollerblading. Support your hometown by making videos, starting a shop and, most 
importantly, having fun. If you do all this with a passion that is envied, I’m sure 
someday everyone will be driving through the heat to visit you. And then those 
people will be asked by others, “Why are you going there?” The answer, of course, 
will be simple, “rollerblading.”  – Wes Driver

scene /

bakersfield, ca
Matt Mickey / top torque soul / photos by Driver
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take5 /
Favorite cities on the east coast to roll...
1. Philadelphia
2. New York
3. Atlanta
4. Baltimore
5. D.C

Why call it freestyle rolling...
1. Rollerblading is DEAD
2. Less confusion to the Blind Masses
3. Recreational/ Fitness skaters who out 
number you say they “rollerblade”
4. This movement is bigger than your 
lame tradition of calling what you do 
“rollerblading”
5. Ramelle and Calvin will fuck you up...
haha

Why you love to hate me...
1. I was born into wealth
2. I have two signature skates
3. Your girlfriend hits me up on myspace
4. My brother SEAN KELSO can also out 
skate you
5. My style is so nice I don’t have to do 
hammers and I’m still pro

Every great skater has...
1. An innovative imagination
2. An eye for architecture
3. A personality that inspires people 
to roll
4. A signature style in how they move
5. a standout wardrope (face it you gotta 
show swag)

Favorite TWO player nintendo games 
growing up with Sean...
1. Blades of Steel
2. Contra
3. Bubble Bobble
4. Tecmo Bowl
5. Double Dragon

> photography by wes driver

joey mcgarry, writer and videographer, Vancouver, British Columbia

Rollerblading ruined my life. It kidnapped my imagination and hasn’t given it back. As 
a result, I haven’t been living in reality for the past 12 years. Lately, I have been doing 
the school/skating thing in Vancouver. Life is changing but rollerblading is the same 
yesterday, to-day, and forever. Until you get a taste of that sweet-ass cheddar, or you 
break your fucking leg.

brian konoske, photographer, Santa Ana, California

BK is a big-time car photographer as we pointed out a couple issues ago, but thanks 
to a seemingly undying passion and appreciation for the people doing the blade thing,  
sometimes he goes slumming to shoot for ONE. Check out his work this issue with 
long-time friend Jess D. 
 

justin hertel, writer and retailer, Sunnyvale, California

"Speak softly and carry a big stick." That seems to be this powerhouse retailer's modus 
operandi. Justin Hertel runs Aggressive Mall, oversees the AM Team, blades hard, trav-
els constantly to attend events, and is currently recouperating from a nasty shoulder 
surgery. We wish him a quick and thorough recovery. 

jeremy stephenson, photographer, Lawrence, Kansas

Jeremy has more in common with the nomadic tribesmen of Outer Mongolia than most 
anyone else, or at least that's how it seems because he is always somewhere you don't 
expect him to be. Being constantly in transit is both exilerating and exhausting, so we 
say thanks to Jeremy for loving this dirty side of the job. 

�>
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robert lievanos, illustrator, Escondido, California 

Companies like M1, USD, Eulogy and Jug rely on this guy to make them look legit. An 
accomplished Illustrator jockey, Robert found a way to transfer his skills on blades to 
skills on the computer, which keeps him busy on the freelance tip. If you want to skate 
and hang with a legend, hit up the Esco Park Monday Night Session. Rob's usually 
there. 

chris wedman, photographer, Edmonton, AB, Canada

In a small western Canadian town in the summer of ‘97 my friend Jason introduced me 
to rollerblading. Before graduating high school I had no idea what I wanted to do but 
I knew that I loved rolling and wanted to be involved in it. In 2001 I left that town and 
attended the Northern Alberta Institute of Technology and graduated with a diploma in 
Photographic Tech. Since then my work has been featured in Be-Mag, Unity, Alternative 
Press and in the pages of ONE.

contributors / colin kelso
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summer '07gear /
It ain't nothin' but a G thing in Philly, world headquarters 
to Genre Wheels. Get down with the new G Pattern 
treatment for summer '07. 

GeNre G patterN t-shirt

retail: $18.00

CON.artist CON maN t-shirt

retail: $19.99

Con.Artist reveals its summer line with the debut of the 
Con Man. Look for guys like Jeff Dalnas, Brad Magnuson 
and Michael Garlinghouse rocking their gear everywhere 
this summer. 

We're guessing Joey G designed the California Dreamin' shirt 
after his last trip to San Diego since this is exactly what it 
looks like 99% of the time.  

CasuaLtY CaLifOrNia dreamiN t-shirt

retail: $20.00

Make your lifestyle decision explicity clear with the Know 
Rollerblading t-shirt. Denial lives up to its subversive roots 
with this clever twist on a phrase skaters hear all too often.

deNiaL kNOw rOLLerbLadiNG t-shirt

retail: $18.00

It's not everyday that a skater has his name on pro wheels 
for two companies at the same time, but then again, these 
are extraordinary circumstances. Say hello to Brian's new 
57mm, hard grey urethane wheel from M1. 

m1 urethaNe briaN araGON prO wheeL

retail: $28.00 per set

Celebrate a new legacy of rollerblading domination with Brian 
Aragon's first pro skate, courtesy of Razors. Comes outfitted 
with 56mm Mindgame Aragon wheels, Ground Countrol DI 
frames, 42mm GC anti-rockers and Jug liners. 

raZOrs briaN araGON prO skate

retail: $269.00

Keep your cool while staying warm on a brisk summer 
night, or better yet, let your lady stay warm and look like a 
pimp. Either way, the E Zip Up from ENG displays the quality 
and attention to detail you expect from this pillar of skate 
fashion.     

eNGLaNd  e Zip up

retail: $58.00
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Last year during National Hip Hop Week MTV’s Brain Trust got together to decide the 
top 10 MCs of all time. Beating out Eminem, Ice Cube and LL Cool J, KRS-One came in 
at No. 6 behind Nas, Rakim, Biggie, Tupac and Jay-Z. His new album, “Hip Hop Lives,” 
created with Marley Marl (which ended a 20-year feud), was recently released on 
Koch Records. Having been in the game for more than 20 years, KRS-One is a legend 
behind the mic and an outspoken activist for his culture and community. At a recent 
news conference in Los Angeles, the main topic was the release of his clothing line 
Blastmaster, but more importantly he touched upon these topics:

The current state of hip hop

Where are the MCs at? His question was followed by a long pause. According to KRS-
One, the hip hop community has forgotten the art of the live performance and the 
respect of the skills it takes to be a real MC; this is the true nature of hip hop and it 
has been forgotten. “The real talent is in the ability to perform night after night, club 
after club, and only true MCs can do that. That is the only way you make it 20 years in 
this business. The guys who make a quick buck a few times a year performing before 
industry types are not going to last in the game."

Don Imus controversy 

“I don’t feel there is a difference between what he says and anyone else, and to be 
honest with you… it’s a bit unfair how Imus is being treated while Black Entertainment 
Television continues to put out the programming that they do.” KRS said BET told him 
that there wasn’t enough “booty” in his videos and that is why he ultimately gets more 
play on other stations than BET. Is that what hip hop is about? The bling and the girls 
have got to go, he said, because that is not the true message of what hip hop is about. 
It’s about the “principles of peace, love, unity and having fun. It’s about the elements 
of breakin’, emceein’, graffiti art, deejayin’, beat boxin’, street fashion, street language, 
street knowledge and street entrepreneurialism.”

SOUND CHECK > krs-one & marley marl / hip hop lives

just released / 

Despite the almost painful first opening notes, the Cribs’ 
“Men’s Needs, Women’s Needs, Whatever” is full of solid 
indie-rockish tracks by three brothers from Wakefield, 
West Yorkshire, England. Similar in general strokes to 
friends Kaiser Chiefs, pop riffs, rock sensibility and the 
sometimes too punky vocals come together exceptionally 
well on tracks like “Men’s Needs,” “Women’s Needs,” and 
the pseudo-spoken-word “Be Safe.” After a few listens, it 
seems the Cribs do best when avoiding overly literal lyrics 
and sticking to slightly more subtle delivery, which allows 
the fierce percussion and guitars to carry the tracks. In that 
regard, “Men’s Needs, Women’s Needs, Whatever” comes 
off a bit like what it is, the third album from a young trio 
that is learning how to best utilize their sound. I’ve been 
told that recording the third album is a bit like being a 
junior in high school; you know that soon you’ll rule the 
school, but you’ll still be in high school, loser.  – JE 

 

the cribs
Men’s Needs, Women’s 

Needs, Whatever

2007 Wichita/Warner Brothers

favorite track:
“Women’s Needs”

From the opening bars of “Underground for Dummies” it 
is clear that the new Sage Francis album means business. 
Francis’ career has always steered clear of the predictable, 
and signing a three-record deal with punk label Epitaph as 
one of their first hip hop artists is a perfect example. On 
his second Epitaph record, “Human the Death Dance,” Sage 
keeps the audience on its toes with incredible intensity 
delivered without the subsequent anger or aggression 
often associated with furious lyrical delivery. Instead, the 
artist finds himself a tone invoking power and calculated 
confidence, and it adds a new level of headspace to his 
music, a new channel for expression. Compiled with a nod 
to the side A/side B format of vinyl, “Human the Death 
Dance” is arranged in two arcs, the first side being the 
lighter, celebratory tracks while the latter portion of the 
album deals with the darker and more painful aspects of 
personal introspection.  – JE

sage francis
Human the Death Dance

2007 Epitaph Records

favorite track:
“Underground for Dummies”

classic / 

“Gutterfly” is a saucy concept album from Portland-based 
hip hop ensemble Lifesavas. An audio homage to ’70s 
blaxploitation films, an all-star cast of guests – George 
Clinton, Camp Lo, Dead Prez and Fishbone – and an array of 
concept-driven tracks create a unique listening experience. 
Often leaning towards delivering a positive or empowering 
message, Lifesavas follows the path blazed by pioneers 
such as A Tribe Called Quest or De La Soul, and on their 
sophomore effort they use the heated political climate of 
the ’70s to explore a variety of street-themed subjects. 
Producer Jumbo packs in a deep cut of samples from ’70s 
soul, while Vursatyl deftly delivers performances as a 
variety of characters, walking the listener through life in 
“Razorblade City.” Legend has it Lifesavas was discovered 
while Quannum co-founder Chief Xcel was digging for vinyl, 
and then added to the Quannum family straightaway. As 
“Gutterfly” proves, impeccable MC and production skills 
are infectious.  – JE 

lifesavas
Gutterfly: The Original Soundtrack

2007 Quannum Projects

favorite track:

“Double Up”

Everyone has seen a miniature ship in a glass bottle. Well, 
Guided By Voices is the musical equivalent of putting 
the Who in a bottle. Grown from the fermented mind 
of school teacher Robert Pollard, Guided By Voices is 
considered one of, if not the defining American lo-fi indie 
rock bands. Often recording songs just barely two minutes 
long, GBV’s uniquely tuned sound and Pollard’s cynical 
yet colorful lyrical tapestries pack more twisted arena 
rock appeal into their songs than most bands that have 
ever played an arena have squeezed out of their amps. 
But it’s not glammy or shallow; it’s hidden behind raw 
recording distortion and down-turning minor key changes 
that blend into unimaginably organic harmonies. Added to 
this was the band’s sheer volume of output, which clocks 
in at some 16 albums, 16 EPs, and four box sets over 17 
years. As many rock critics will agree, “Bee Thousand” is 
the one that really earned them their credibility and made 
audiences take notice.. – JE  

guided by voices
Bee Thousand

1994 Scat/Matador

favorite track:
“Smothered in Hugs”

After four or more years of completely doped-out 
experimentation and its subsequent masterpieces and 
manure piles, the Velvet Underground was cut from MGM 
records when the label decided to purge itself of drug- 
or hippie-related bands. Atlantic then signed the Velvet 
Underground to record an album “loaded with hits,” and 
“Loaded” was the result. Composed of songs pretty far 
removed from the Andy Warhol-influenced clamor of their 
previous recordings, the album popped out two FM radio 
gems: “Sweet Jane” and “Rock and Roll,” arguably the two 
best-known Velvet Underground tracks. These hits aside, 
“Loaded” is most famous as the last Velvet Underground 
record featuring founding member Lou Reed, as the singer/
songwriter quit the band before final production was 
finished. Upon finding the album in stores he reportedly 
said, “I left them to their album full of hits that I made.” 
– JE   

the velvet underground
Loaded

1970 Cotillion/Atlantic Records

favorite track:
“Rock N Roll”

A Tribe Called Quest is like “The Cosby Show” of ’90s 
hip hop, but instead of the Huxtables we get Q-Tip, Phife 
Dawg and Ali Shaheed Muhammad. Clean, fresh and 
with a positive message, Tribe proved that level-headed 
hip hop could be socially conscious without being a 
downer. “Low End Theory” is the jazz-filled, upbeat and 
critically acclaimed follow up to their first album, “People’s 
Instinctive Travels and the Paths of Rhythm.” Dripping 
with positivity and light-hearted sense of humor, Tribe was 
the antithesis of the G Funk West Coast rap movement 
coming up at the same time, warning listeners about the 
pitfalls of topics ranging from date rape to the recording 
business. To bladers, “The Low End Theory” should be 
most recognizable for the track “Jazz (We’ve Got)” as 
featured in Jon Julio’s legendary section in “VG4.” Fittingly, 
Tribe broke off some good advice to rappers, and skaters, 
dreaming of sponsorship: “Huh, well it’s not that easy. You 
gotta get a label that’s willin’ and able… To market and 
promote, and you better hope (For what?) That the product 
is dope…” – JE 

a tribe called quest
The Low End Theory

1991 Jive Records

favorite track:

“Scenario”

favorite track: 

Hip Hop Lives

Koch Records
www.kochrecords.com

His new record with long-time rival Marley Marl

After 20 years of feuding that spawned the classic KRS hit “South Bronx” and 
resulted in the first N.Y.C. battle between boroughs, KRS-One and Marley Marl 
(who has helped put Fat Joe, LL Cool J and TLC on the map) have made amends 
and worked together for the first time to produce “Hip Hop Lives,” which, 
according to KRS, is in response to Nas’ hit track “Hip Hop is Dead.” According 
to the Blastmaster, hip hop has always been alive, especially within him, and he 
embodies the true essence.

by wes driver



20 < ONE rollerblading magazine  V2N3  ONE rollerblading magazine V2N3 > 2�

featuring 
sean cullen
erik bailey
pat lennen

Modern rollerblading videos: insecure synthetic hoopla that lacks true identity, emotion and freedom. These cynical times 
we live in have created countless uninspired pieces of plastic that will collect dust on our DVD racks forever (unless 
we feel the need to teach lessons on imitation over expression). However, this documentary/surrealist/rollerblading cult 
classic from Pat Lennen and Sean Cullen does exactly the opposite of what we have come to expect from a traditional 
skate video. 

Some of my fondest memories of rollerblading videos would be watching the Lennen and Cullen debut “The Apples That 
Fell Far From The Tree,” drinking OE’s with my friends. Or smoking a tampon-sized joint while freaking out because “Kaos: 
Eternity: Kaos” was telling me rollerblading’s future five years early. So it was only fitting that I watched “The Apple” at 3 
a.m., with a fuzzy head and my blade brother Mason, who was with me for every “Apple” video experience of my past. 

“The Apple” follows a day in the life of Cullen. Through Lennen’s signature hazy, druggy and jarring audio/visual cutting 
style, a nonlinear story is carved out through flashbacks, memories and daydreams. The music (consisting of literally 
hundreds of snippets of songs) is fantastic and diverse (Placebo free!), while the rough, colorful and constantly changing 
visuals lend themselves to a wonderfully disorienting whole. It’s an uncensored, personal and emotional look into 
Cullen’s life that will force you to look at yourself. Themes of sacrifice, ignorance and fear are not your typical video fare, 
and are dealt with beautifully. 

With rollerblading as a lifestyle at the core of the narrative, the skating is obviously going to be great. Cullen’s unique 
take on his environment, Lennen’s wise San Francisco lines, and Erik Bailey’s athletic precision made me want to strap 
on my skates in search of my own constant progression. 

After careful consideration, I put this video in a loosely related trilogy alongside my favorite videos of all time: “Hoax 2” 
and “USD Tour Video.” Where “Hoax 2” was wide-eyed optimism, and “USD Tour Video” was a lifestyle spiraling out of 
control, “The Apple” comes full circle straight to the gutter, right where rollerblading started. 

This video is everything that rollerblading videos are afraid to be. It’s bleak, honest and real. It delivers an experience 
and range of emotions that go above and beyond what a rollerblading video is. My girlfriend was confused by it, and my 
dad wouldn’t understand it, which is exactly why you should see it (OE’s and tampon-sized joints optional). 
– Joey McGarry

blade dvd /

The Bitter Cold Showdown DVD is short and sweet, designed 
to encapsulate the event, highlighting its strengths and 
showcasing the progressive skating that it takes to walk 
away with the prize. It is a clearly premeditated endeavor, 
coordinating the efforts of multiple cameramen, production 
planning and promotional consideration. From multiple angles 
of the standout tricks, to behind-the-scenes interviews with 
the contestants and coverage of the tradeshow, the BCSD 
DVD allows the viewer to relive the event from the inside 
out. All packaged in an upbeat and professional way. One 
exception being the masking on the green screen effects, 
where in some shots it looks like Don Bambrick is missing 
half his head. But, oh, well.

From a contest attendee’s perspective, the strongest feature 
of a DVD like this is the clips of tricks that a spectator rarely 
gets full appreciation of during the event, and which the 
skater rarely gets lasting credit for because the footage 
usually ends up wherever random contest trick clips go 
to die. Not the case here. Instead, all sorts of aspects are 
captured by the team of cameras, and certainly among the 
most interesting are the interviews with the skaters, done 
between rounds, explaining why the breaks between rounds 
always last so long! It definitely adds a cool dimension 
listening to Brian Aragon, Chris Haffey, Jeff Stockwell, Rachard 
Johnson, Sean Kelso and more talk about the event and who 
they think is skating on point. 

In addition to its aforementioned merits, just before the 
printing of this issue the BCSD DVD took on another role, 
that being the last documentation of host park Vertigo, 
which recently announced it will be closing its doors. Despite 
this turn of events, it should be remembered how generous 
and respectful Vertigo was to the rollerblading community. Its 
rails and transitions will be missed. And yet the Bitter Cold 
Showdown steams on, and as the event has proven year 
after year, the next one is always even better. – JE

10th annual hoedown dvd / 
produced by rolling mission media

I lost touch with the Hoedown videos a long time ago, and 
just now I had to text Arlo Eisenberg to find out how many 
there have been. If he gets back to me, I’ll let you know. 
Oh… he says 10. Cool. Anyway, the reigns for this year’s 
project again lay in the hands of Texas-bred roller and airline 
steward-to-the-stars Jason Reyna, with additional cameras 
provided by a collective known as Rolling Mission. With 
considerably less delay than last year, they have combed 
through their reams of footage and edited a simple but 
entertaining contest video. 

A big difference between a project like this one and the 
BCSD DVD is that in the Hoedown video you get a very 
real sense of how long the event stretches on and how this 
wears on the skaters’ endurance. Round after round, each 
one-upped trick after another, bladers like Erik Bailey, Brian 
Aragon, Brian Shima, Rian Arnold and more battle for the 
esteemed privilege of being champion of this historic event. 
And because it was the landmark 10th year, international 
skaters like Chaz Sands, Arnold, Soichiro Kanashima – and 
even more – were on hand to participate. 

One of my favorite aspects of this video is how it really feels 
like being there, as opposed to simply seeing what went on 
there. Maybe it’s because the footage sometimes felt like the 
videographer was at the mercy of the crowd, but in this case 
it worked, adding that tactile sense of what it’s like pressed 
against other bladers, trying to see everything that’s going 
on. On the other hand, more polished menus and graphics 
could have added a lot, too. – JE

7th annual bittercold showdown dvd / 
directed by daniel kinney

featuring
chris haffey
brian aragon
david sizemore
jeff stockwell
franky morales
& more!

featuring
brian aragon
erik bailey
jeff stockwell
chris haffey
mike johnson
& more!

the apple that fell far from the tree / directed by pat lennen
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tidbits /

While the average “sneakerhead” would love for you and all of his friends 
to believe his rare/exclusive/limited sneakers are unique, the truth is, 
there’s always a production number associated with them. Maybe it’s only 
48 pairs, maybe it’s a few hundred or thousand, but the fact of the matter 
is that they’re not all that unique to their owner.  Enter NikeID. A clever 
little process devised to give customers a truly unique, one-of-a-kind pair 
of sneakers, designed by the customer and produced in a relatively short 
time, from scratch, in a far-off factory. 

Nike offers a few avenues to follow to get your own pair of ID shoes, the 
most accessible of which is their nikeid.com Web site. The slick site offers 
options in styles, colors, materials and stitching. A few clicks and you’re 
about three weeks away from receiving your shoes. Very cool. Similar 
offerings can be found online from Converse, Reebok and Vans. 

If you haven’t gotten the chance, I’d like to let you in on what it’s like 
to visit the Nike ID studio. The New York studio is the physical version 
of the NikeID Web site. Once you obtain an invite (through someone at 
Nike, or through contests) you can call them and make an appointment 
to create your sneakers. Having arrived, you’ll be led to a nicely furnished 
lounge area, with your choice of drinks waiting for you. The best part 
about the studio version of ID is that you get to see/feel swatches of the 
actual materials they use on your shoes. A host will guide you through 
the process of picking a shoe, and all of the materials, one at a time. 
Each step of the way, you’ll find yourself more and more confident with 
your results. The only letdown for me is that you don’t get to walk home 
with your shoes. You still have to wait for them to be made and mailed to 
you. Their special ventilated drawer-style box will arrive on your porch in 
a suede pouch with its own NikeID logo stamped on it. 

During my visit, I put together a pair of Dunks for my girlfriend, Jill. I took 
advantage of the studio-exclusive offering of “kangaroo” leather, which 
is actually just really soft, rich leather. I went with an autumn theme of 
browns and gold, and when they showed up, she loved them. Also at the 
studio, you’ll get a small dossier with a printout of your new shoes and 
all the details you put into them. 

Done right, the experience of making your own shoes is awesome. The 
Web sites offered by most shoe companies are great and varied. If you 
are into having your own special colorway of a shoe (and who isn’t these 
days), I would wholeheartedly recommend checking them out on your 
favorite brand’s site. And if you’re ever in N.Y.C., get yourself into the Nike 
studio for some shoe-designing fun. – Mike Rios

If you don’t know me – and judging by my Heat T-shirt sales, you don’t – then 
I’m going to let you in on a little secret… I like beer. It’s quite possibly the best 
thing ever invented (well, besides vagina). It seems to me that there is always 
a new beer to try. You never run out of different kinds of beer. It’s amazing. But 
with all the different kinds of beer, how will you know what is what? Well, that’s 
where “The Little Black Book of Beer” comes in handy.

As a youngster, I didn’t have a taste for beer whatsoever. It took a long time for 
my palate to develop. I remember when I was 13, I was in Germany on a family 
trip and my mom and I shared a beer and watched soccer. I didn’t think much of 
it at the time, but honestly it was one of the best memories I had as a kid (way 
better than cutting the lawn every weekend). Not so much that there was alcohol 
involved, but just the situation. We were in a foreign country, staying at our 
friend’s house and everyone else was gone, so we watched soccer because you 
didn’t need to know what they were saying and there was this beer with a yeast 
ball at the bottom of it. When you open the bottle, the yeast ball disintegrates 
into the beer. Ahh, memories. 

Quick fact from the book: IPA (Indian Pale Ale) got its name back in the day, 
when horses were the only mode of transportation and brewmasters had to 
put a lot more yeast in the beer so it wouldn’t go bad on its long journey from 
England to India.

Now my real taste for beer didn’t come along till my mid-20s. Traveling the 
world helped, just like “The Little Black Book of Beer” can help you. It has 
everything you need to know about all kinds of beer from all over the world. 
Want to know the origin of a Porter-style beer? Well, it comes from England and 
has about 4.5 percent to 6 percent alcohol by volume. This book also gives you 
the characteristics of all the beers, suggestions on which brands to try and the 
all-important food pairings.

Quick fact from the book: Did you know that by the 18th century, many colleges 
had their own brew houses to supply beer to the students. Room and board 
could be paid with malted barley.

Now with all this knowledge in a little black book, let’s remember one thing: You 
must be 21 years old to drink – at least in the United States – and you should 
never drink and drive. Now for those of you who are of age, get out there and 
do some 12 ounce curls. 

And to quote a great American father figure: “Beer: The cause of and solution to 
all of life’s problems,” says Homer J. Simpson. –Mike Opalek

book / “The Little Black Book of Beer” 

by Ruth Cullen and Kerren Barbas

kicks / Custom Nike Dunks  

So I learned about a week before this movie premiered that none of my friends has seen either of the two 
previous movies and nobody seemed too interested in jumping into the series at this point. So needless 
to say, I’m alone in my admiration for the Spider-Man series and the amazing work that Sam Raimi has 
done thus far. I mean “Evil Dead 2” is by far one of the best movies of its genre, and “Evil Dead” was 
filmed about 20 minutes from my parents’ house in Tennessee. So it’s official: I’m a fan of Spider-Man and 
I’ve watched the trailers. All of them. Like 20 times. 

This installment introduces several new characters, and I’m not  sure why, because to me this is a classic 
mistake of any series (think “Batman Forever”). There is no reason to overwhelm your audience with 
multiple villains and, furthermore, multiple new plot lines that just do not have time to develop in two 
hours. The introduction of Venom to this series should have been enough, but for some reason it wasn’t. 
Instead, we have three bad guys this time around fighting over each other (literally) for Spider-Man’s 
attention. Harry Osborne/New Goblin is one of them that has been developing since the first movie, and 
is where I would have put my chips if the script had been left up to me, but instead we are left with a 
silly attempt to portray Peter Parker’s turn towards “darkness” and “revenge” that is completed with his 
hairstyle leaning towards an early emo look and him checking out every chick that walks down the street. 
What’s so evil about that? I feel sorry for people who take such easy material to work with and somehow 
screw it up, because it appears they were scared there wouldn’t be time or interest in more sequels. Let’s 
rush it all into one final act and get this damn thing over with! The latter is what my brain was screaming 
the last 30 minutes of this highly anticipated but disappointing summer blockbuster. – WD

flick / Spiderman 3 Directed by sam raimi

PRESS PLAY > No Direction Home 
reviewed by justin eisinger / directed by martin scorcese

“I needed to write that… I needed to sing it. That’s why I needed to write it. Because it hadn’t been written, and that’s 
what I needed to say.” – Bob Dylan

Opening with the overwhelming rifts of “Like a Rolling Stone,” recorded live in Manchester, England, on May 17, 1966, at a 
famous concert where an angry fan called out “Judas!” just before Dylan and the Hawks performed the song, “No Direction Home” 
is an inspired and thorough account of Bob Dylan’s rise to international notoriety as a singer, songwriter and social conscience. 
Compiled with an unbelievable amount of historical footage and intimate interviews, so rich is this DVD with rare material that 
the opening footage was only discovered in 2004, found in a pile of water-damaged film in Dylan’s personal vaults.

As the film shows us, Dylan came from humble, rural Minnesota roots where early rock and roll, blues and country musicians 
like Hank Williams inspired him to head out into the world in search of musical enlightenment. After moving to Minneapolis 
in 1959, he heard folk artist Odetta while in a record store and decided there to trade his electric guitar for an acoustic. 
Soon he discovered the recordings of Woody Guthrie, which Dylan credits with supplying him with a sound and vision of life 
that resonated deeply. This marked a period of rapid progression for the young artist. When he again crossed paths with his 
hometown peers, they described Dylan after this period as being “like someone who had been to the crossroads and made a 
deal with the devil. He was changed.”

And somehow the changing never stopped. Through more than five decades, the music of Bob Dylan has echoed the most 
basic elements of human suffering and triumph, and often represented the true underpinnings of Americana. His haunting lyrical 
combinations and sometimes brass delivery made for a unique sound that evolved well beyond the conventions of the time 
periods through which he performed. This documentary, directed by Academy Award-winning director Martin Scorsese, conveys 
the wonder of Dylan’s early days, a time dense with personal discovery, musical mastery and social influence. Watch it.

street talk / 
Jock: To imitate or copy; to 

ingratiate oneself for ulterior 
motives such as money, 
power or social status. 

Examples:

spot-ed / 
Georgia Tech 31 stair

Gumby
backside fastslide

Andy Kruse
frontside

Kevin Raser
full cab true topsoyale

Steve Jones
ao soul to topsoul

Sean Kelso
front torque

“Why you jockin’ my shoes?”

“I’m jockin’ that Asian girl.”

“Nigel jocked Priscilla but she had 

none of it.”

comic / Transformers: movie prequel tbd

IDW Publishing
$17.99

On July 4th, the “Transformers” movie arrives in theaters, and all bets say it’s going to kick “Spider-Man 
3” in the balls as far as opening weekend international box office figures go. Sure, Spidey set records, 
but that’s just a movie about a whiny mince stuffed into red tights (imagine the damage Optimus Prime 
and Megatron can do). “Transformers” is about giant robots crashing on our planet that can mimic the 
appearance of native machines to disguise themselves. Hence the slogan, “More Than Meets the Eye.” 
They’re searching for the energy source that created them, and it turns out that the United States has been 
mooching off of it for a long time. Don’t worry, there are plenty more spoilers available in “Transformers: 
Movie Adaptation.” – JE
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i believe.

subscribe online at 
www.believeinone.com

j petty by wes driver

international stunt inline competition network

presented by

Summer 2007 North America Street Schedule

The Roll Series is an international network of contests 
hosted by skaters.  In North America, a sectional is a 
qualifier for one of five Regionals which are qualifiers 
for the Finals.  This is a grassroots movement to make 
something big out of contests that used to be isolated.  
Help expand the network to include park and street 
contests in Europe, Asia, South America and Australia.

4.13 - Music City Showdown, Nashville, TN
4.20 - Ride and Grind Down in Chi-town, Chicago, IL
4.27 - Capital City Street Contest, Madison, WI
5.12 - Kentucky Battle, Lexington, KY
5.12 - Roc City Street Battle, Rochester, NY
5.12 - Rollin Expo, Montreal, QC
5.12 - Houston Street Comp, Houston, TX
5.19 - Kentucky Battle, Louisville, KY
5.19 - Sunshine Open, Miami, FL
5.20 - Connecticomp, Hartford, CT
5.25, 26 - Pensacola  Beach Brawl, Pensacola, FL
5.26 - Northern Colorado Contest, Undetermined
6.01,02 - Panhandle Pow-wow, Tallahassee, FL
6.01- Kill or Be Killed, Tempe, AZ
6.02 - Boston Street Comp, Boston, MA
6.02 - Colorado Springs Contest, Colorado Springs, CO
6.09 - Three Rivers Blowout, Pittsburgh, PA
6.16 - The Last Hurrah, Columbus, OH

6.16 - Skate the Hate, Boston, MA
6.16 - SASCRATCH, San Antonio, TX
6.16 - Hawaii Real Street Competition Kaneohe, HI
6.23, 24 - LacedinRI, Providence, RI
6.23 - Popularity Contest, Kamloops, BC
6.30 - Sweet Street Comp, Greenville, SC
6.30 - Queen City Street Comp II, Charlotte, NC
6.30 - SMRSC, Newark, NJ
6.30 - Pimp Cup, Toronto, ON
7.07 - A Day in the Zoo, Kalamazoo, MI
7.07 - Midnight Sun, Anchorage, AK
7.07 - Van. Street Contest, Vancouver, BC
7.13,14,15 - Mid-Summer Street Battle, Minneapolis, MN
7.14 - Quad Cities Craziness, Davenport, IA
7.14 - L.A. All Day, Los Angeles, CA
7.14 - Dallas Street Comp, Dallas, TX
Undetermined - Street Battle Series, Seattle, WA
Undetermined - A contest in each burrough, NYC, NY

Undetermined - Operation Desert Storm, Phoenix, AZ
Undetermined - Kind Grind Classic, Bay Area, CA
Undetermined - Grind n’ Get Down, Bay Area, CA
Undetermined - Baltimore Street Comp, Baltimore, MD
-------------------------------------------------------------------
7.07 - Montreal Street Contest, Montreal, QC
7.14 - Magic City Showdown, Birmingham, AL
7.21 - Mile High Battle, Denver, CO
7.28 - Blade Comedy Jam, San Francisco, CA 
8.04 - Battle of the Wheeled Platypus, Milwaukee, WI
-------------------------------------------------------------------
8.11 - Windy City Riot, Chicago, IL        

supported by

Date Key:  Sectional, Regional, Final
City Key:  Northeast, Southeast, Midwest, Mountain, West

For more information, visit RollSeries.com.
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contest /barn burner 07

bRian aRagOn / 360 FishbRain / phOtO by sMith

bRian aRagOn / 540 disastER aO tOp aCid / phOtOs by wEdMan

For the past six years, one of the biggest contests the Northwest has 
ever seen has been the Barn Burner, held in Renton, Washington. 
Well, the crew (Aggressive Mall friends and family) and I have been 
in attendance for the past couple of years and have it marked 
on the calendar as one of the “must attend” events. This should 
come as no surprise, considering Skate Barn probably has the 
best indoor facility for rollerblading on the West Coast, and I ain’t 
talking about roller rinks. I’m talkin’ real rollerblading parks, built 
by real rollerbladers. 

Now this story starts out like the rest, with early flights and long 
drives, so all of us can meet up at one spot to do something 
we all love. The AMall crew met up early on Friday, March 23, in 
Seattle, giving us plenty of time to settle in and enjoy the park. 
The day ended but the skating didn’t; some of those kids were 
up late skating the park and, amazingly, woke up early enough 
to go back and skate it at 8 a.m. for the Amateur Inline League 
contest. Regrettably, I missed this portion of the weekend because 
somehow I ended up making a bad move in the game of musical 
car seats, finding myself riding in the trunk of Ivan Narez’s rental 
car with 10-plus pairs of skates, breathing in a foul-smelling funk 
that was a combination of hot and wet liners literally smoking from 
the ungodly rate of bacteria multiplication. That’s right; I got sick 
off good ol’ fashioned stinky liners. Go ahead and try it sometime; I 
don’t necessarily recommend it. Anyway, it was back to the hotel for 
me for some much needed fresh air and a little more downtime.

By the time I woke up, the main event was starting. I gathered 
my wretched self and made it back to the park just in time. 
Unfortunately, there was a lower turnout than one would expect 
from a competition of this caliber. But if there is one thing that is 
great about a sub-par turnout, it’s the great seats. I got to see the 
whole contest from where I was sitting – never had to move once. 

Not only did the seats make it different from any contest I had 
been to, but Barn Burner 2007 itself was set up slightly different. 
Each of the six or so preliminary rounds was held on a different 
obstacle or section of the skate park, and all skaters who entered 
were allowed to skate in all rounds. All competitor scores were 
then tallied before eventual elimination. This way of setting up 
the contest made all contestants skate everything, and only the 
well-rounded skaters ended up making it to the finals. I think 
this was great, as it can be a problem when everyone starts 
giving it their all on only the biggest disaster box during the 
preliminaries. 

The contest ended up going off without a hitch. Everyone was 
hyped, and I saw really amazing tricks from a lot of really talented 
skaters. This was all made better by Eric Garcia, who was on the 
mic all night. ESG really did a great job by keeping everyone in 
check and definitely helped the crowd stay juiced. The level of 
skating was far above the norm. Before that night, I had never 
seen a disaster 450 backslide with a grab (Chris Haffey, Jeff 
Dalnas), nor ever heard of someone even attempting a 630 back 
farf (Julian Bah), let alone seeing it almost get laced.

In the end, it was no surprise that Brian Aragon took first place 
because, yet again, he consistently killed it all night. He had 
countless tricks on all obstacles, and he laced a perfect disaster 
540 true porn and then so cleanly re-stomped the often-questioned 
disaster 540 alleyoop top acid 360 out (as seen at Bitter Cold 
Showdown earlier in the year). These tricks alone pretty much 
sealed the deal for yet another first place position and also put 
a tight lid on yet another Barn Burner event. Better get ready for 
next year’s. – Justin Hertel
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baCkslidE tO FakiE

sOul tO 180 / haMpshiRE, England

 
by justin eisinger
photography by wes driver

franky
MORALES
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bcsdtradeshow
They say that a man’s path through life defines his 
character. In the case of Franky, one statement 
could not be more true. One look at him and 
you can’t help but notice the tattoos, dreads, 
and those flashy rows of gold teeth. For most, 
the very last thing that comes to mind is his 
true story—growing up on South Beach in Miami 
with nothing and having a friend change his life 
one day with a gift of skates, to now finding 
himself traveling the world with a successful 
professional career, starring in a video game, 
and owning two of his own businesses in an 
industry that has given him so much. There are 
many who have experienced a similar road of 
obscurity to success, but there are so few that 
handle it in the same way. Franky truly is one of 
the most humble people I have ever met, as well 
as being the most grateful for everything life 
has given him.—Brett Garson 

(The following conversation was recorded on May 21, 2007 at 7:27 a.m.)

ONE: Okay Franky, where are you right now
Frank Morales: Right now I am in Montpellier, France.

What’re you doing there exactly?
We’re on tour right now, you know, hitting up Chaz Sand’s competition 
in Scotland, but we got other stops in Russia—gotta do a demo there. 
It’s different for me ‘cause, you know, it’s… Russia (laughs). But we 
gotta do all that, just the tour thing, and competing. 

How many times you been to Europe?
Wow… I wanna say… six times, a little more maybe. I think six… or 
seven. 

That’s cool. You generally have a good time—is it fun for you, or sort 
of a hassle?
I mean it depends where I’m at. If I’m in Amsterdam I’m having a good 
time (laughs)… if I’m somewhere where I can’t just do what I want or 
whatever, or it’s too foreign where nobody speaks English, it can be 
kind of weird. Outside of that though, just the buildings and stuff looks 
cool. It’s alright, depends on where I’m at. 

Now wait, you said you’re going to Scotland or Russia. Where is this 
tour going again?
We’re going to Russia—we’ll today we’re going to Germany, but we’re 
going to Russia the day after that or some shit. 

Alright, who are you guys meeting up with, or skating with… 
whatever?
Right now it’s just us. Mike (Johnson), (Chris) Haffey, Dre (Powell), 
Jeff---

Which Jeff?
Stockwell. 

No shit. That’s cool. Hi guys. So Franky, let’s go back in time a little 
bit, let’s go…
You’re breaking up a little bit.

I know man, but we just got to deal with it. Sorry. We’ll get down to 
brass tax. When did you first start skating?
I think like when I was ten. That’s when I first started.

FishRain tO FakiE / pEMbROkE pinEs, Fl
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rollerblading magazine

tOpsidE aCid tO FakiE in MiaMi, Fl / phOtO by wEs dRiVER

morales /
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aO tOpsidE sOyalE, 360 Out / Ft. laudERdalE, Fl

540 / Ft. laudERdalE, Fl

How did that happen?
My grandma gave me a pair of skates. Actually, we were out walking around 
and there was this little kid on, like, some things called “streets” skates, like 
to roll around in, you know what I mean, just like, recreational skates, I saw 
a couple people grinding and I thought “wow.” I started doing that but I had 
some cheap skates, then Vanilla Ice opened up, like, a skate shop and a bike 
shop and a slash skateboard shop that was called Too The Extreme, and he 
gave me my first pair of Lightning TRSs—

Shut the—Bullshit!
I swear to God. 

That is too much dude. I never knew that. Vanilla Ice… Now I’ve talked with 
Alex Broskow before and he’s credited you as getting him involved with 
Rollerblade back in the day, how did you get involved with Rollerblade?
Well, that was like back when I was with K2 but they weren’t really looking 
out for me, and I was like up and coming and that’s right when “F.O.R. III” 
came out and Santiago Aspuruza was one of my good friends and he always 
wanted me on the team. But I was on K2, and I loved K2 but at that moment 
K2 wasn’t really taking care of me, so I told Santiago and he hooked it up, he 
actually got me on Rollerblade. 

Okay, so here’s what I want to know. Having skated for a big corporation like 
Rollerblade for a long time, what has it been like working with Remz and 
Kato? How’s that transition been?
Wow… all I heard was Kato and working.

Ha, ha okay. The transition from RB to working with Kato on Remz…
Well, the only difference is Rollerblade is a multimillion dollar company, they “This is what I do. Skating… this is me. Without skating, I’m nobody.”

were owned by Benetton, so it was really like you were a superstar, they 
treated you like a superstar when the skates weren’t really that great. So 
it was like a “What do you do?” situation. With Kato, it’s more like my 
homeboy, like, we been down since before doing all this business together.

How many years have you been skating?
Um, ten to twenty-three. Thirteen years. 

What about it keeps you into it?
Just, like, I’m trying to progress, like, trying to be the best I can be at what I 
do. And I’ve been skating for a long time now, I can’t imagine doing anything 
else. This is what I do. Skating… this is me. Without skating, I’m nobody. I 
exist to skate, that’s how I feel.

Okay man, you know I think a lot of our readers totally agree with you and 
understand that, they identify themselves through skating.
Yeah, you know.

How about staying in Florida? There’s not a long list of people who have had 
the luxury of staying where they are and doing the things you’ve done with 
skating. Why do you stay there; what’s up with Florida?
First of all, it never snows. It’s never cold. You can skate every single day. 
You know what I mean? You can go to the beach whenever you want, party; 
it just has the perfect… everything. Seriously, Florida is one of the best places 
to live. Whatever you’re doing, rapping, skating, whatever, it’s the place to 
be at right now. And anytime… it’s just now getting recognized as the hot 
spot. But there’s no way I could ever see myself going anywhere else. It’s 
too incredible. 
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Well, has it ever been difficult for you being a professional skater and living 
in Florida? 
Oh hell yeah. Just ‘cause there’s like nobody… it’s hard to get exposure, 
there’s no real photographers. I’m the only pro except for, um, Ricky 
Martinez… whenever that was. There’s a lot of good skaters, but most of 
them don’t make it out of Florida. They’re in there for a couple years then 
they’re like, “Fuck, ahhhh... I ain’t gonna do nothin’ with this.” So they quit, 
and I keep skating by myself. Every couple years a new kid comes up and we 
skate together, then they get out of it. That’s like the downfall of it, it’s hard 
skating in Florida just because there’s a low amount of exposure. Nobody 
would know who I am if it wasn’t for Chris Edwards, he put me on his tour, 
and I did my thing. Everyone started watching me… 

I remember I met you in Ohio on the Detour. You were skating Chenga World 
in some 250CCs with checkerboard print… you, Tom Hyser, Edwards…
Yeah, yeah, man I forgot about that ‘till now. Those skates were dope. 

We know you’re on B Unique now, when did that all become official?
I joined B Unique, like, um… maybe six months ago. I think that’s right. But 
me and B Unique been talking for a minute. Like since they first started. 
It turns out we had a misunderstanding between me and Courtney—I had 
an agent at the time and they were asking for crazy shit, and when it fell 
through the guy who was supposed to be my agent was like “they ain’t tryin’ 
to fuck wit’ you,” that kind of shit; so everything got dropped. But since then 
me and Courtney have talked, and he’s one of the smartest guys I know. He 
was like, “You are skating. Every time I show a video in school I show your 
video, I show your section. This is freestyle rolling, this is what it is. So like, 
we’re just on the same page. Everything’s perfect.

That’s good to hear, man. And on that note, let’s talk about “freestyle rolling.” 
People are talking about the sport being “freestyle rolling”—it’s not inline 
skating, it’s not rollerblading. What do you think about that? 
I think that’s like the best move, because when you think about rollerblading—
First of all, let me tell you what freestyle rolling isn’t. If you tell someone, 
“Oh hey, I rollerblade," they’re gonna think Arlo, they gonna think Brooke, 
they gonna think JNCOs, and they gonna think chains out of the pockets. 
They don’t even know about how we skate. They don’t know about us, about 
our urban culture. They don’t know nothing, so when you say that, they just 
automatically think about all that other stuff. We gotta be like, “This is the 
new thing.” It’s a big move and I think it’s gonna do things. 

Well Franky, I know it’s like late afternoon there and you guys gotta catch 
a plane or something, so let’s try to wrap this up. I can hear the guys in 
the background starting to get antsy. Let’s talk about some thanks. Who’s 
helped you get where you’ve gotten in blading?
Man, I got so man people. Local skate shop, Fritz’s, Jason Hines, Chris 
Edwards, sponsors and skaters that felt me. Joe Navran hooked it up, blew 
me the fuck up with that section. I’m still famous from that shit. 

Hell yeah man, that section is the real deal. 
Thanks man.

I think that’s it man, we covered some great stuff. Thanks so much for taking 
the time to call me up.
Well let me know if you need anything else, we’re traveling but I can check 
my email. 

For sure, man. Thanks Franky, have a great tour. 
Thank you guys. rollerblading magazine
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stephaneALFANO
 
by amory blaine
photos by jero { 

Getting people to speak “on the record” about Stephane Alfano was no easy task. It 
seems everyone has something to say about the guy, but no one wants to have their 
name attached to those words. It’s funny really, how one excitable Frenchman can get 
so many noses bent out of shape. We figured some of it had to be based at least partly 
on jealousy, because it’s obvious Stephane is beyond talented on rollerblades, but the 
more we asked around the less sure we were. Here are some examples:

Anonymous Source #�:

This person relayed a story in which Stephane was the guest of one of the Camp 
Woodward locations. Known as a wholesome, family-oriented haven of morality and 
ethics, Woodward has itself an assortment of rules designed to maintain that status 
quo. These rules prohibit smoking on camp grounds, possession of alcohol, and 
obviously consumption of alcohol. While Stephan was at camp he managed to break 
all three of these rules at once, and then smashed his bottles on the concrete and 
ramps when asked to leave. It wouldn’t have been so bad but there were a lot of kids 
around. Oh, and he swore up a storm at the head of the camp when confronted about 
the whole incident, which isn’t really too cool either. 

Anonymous Source #2:

I can’t really talk openly about Stephane, sorry.

gap tO baCksidE ROyalE / ROuEn, FRanCE
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Anonymous Source #3:

I liked the guy, he lives fast. Mad people I guess don’t like him because they think he acts 
really cocky… but I don’t know, that wasn’t the main vibe I got from him. I spent two weeks 
with him and he hooked all his good friends up by driving them around Europe in his van, 
skating, and letting them all stay with him at his vineyard in France.  He treated everybody 
nice, hooked them up with food and drinks, champagne for breakfast… He parties really hard, 
is often the last one to sleep, but then he’s the first one up. The he’ll drive hundreds of miles 
smoking blunts and drinking. He does get really hyped up at skate comps, reminds me of 
Ben Weis in that way, you know. Like, he’ll get juiced on himself and throw his arms up... 
and maybe it’s kind of cocky, but at the same time he also just bio 720’d over a channel or 
did some huge disaster. Plus, he’s French, what do you expect? 

And there you have it. Like we were saying, it’s kind of strange to get such mixed reviews 
about someone who possesses skills that earn other skaters the adoration of fans around the 
world, but opinions are like assholes… everybody has one. Whether or not he’s on everyone’s 
Christmas Card list Stephane’s won major contests like this year’s Winterclash, took second 
at last year’s LG World Championships and at the 2003 X-Game Global Challenge, often 
proving that a skater can in fact “spin to win.” Now he’s got himself a spot on the Deshi 
European team, and the attention of the global blading media. What comes next is up to him 
and whatever that is, it’s sure to piss someone off. Sounds like a good time to me. 
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Ever since I started rolling there has always been a strong scene in 
Colorado, and many well-known skaters have lived here at one time 
or another. Growing up, the older rollers like the Benders, Sean Cullen, 
Roilen and Justin Kostelny motivated our generation and gave us an 
outlook on skating that I think many people don’t have. Ever since I was 
young, there has always been a friendly competitive spirit in Colorado. 
This has not only made us push ourselves, but has also given us a much 
greater respect for one another. Over the last few years, our generation 
of rollers has grown into a strong rolling community, and the talent that 
is here amazes me. 

One of my good friends, and someone who I’ve been skating with for 
years, is now showing rollerblading what he has to offer. Jeremy Spira 
started skating with us years ago and was always one of those kids who 
you know was going to be good. He always had the determination that 
you need to go far in rollerblading. 

Skating together almost every day, and having taken many skating 
trips together that have pushed both of our abilities, I’ve watch Spira 

progress at a very fast pace, growing into a well-rounded skater with a 
style to match. Jeremy has been putting in his work, constantly filming 
for one thing or another and getting better every time he puts on his 
skates. This is one guy you definitely need to look out for, but even if 
you don’t know his name, you will know his style!

That style and dedication has earned Jeremy recognition from his peers 
and the attention of sponsors like Denial, Razors, 4x4 and Revolution 
Skate Shop. Currently, Jeremy and I have been filming for the Razors 
video, and he has been working on X-rated’s next project as well. 
Consider this a debut of quality skating that is recognized not only for 
the tricks, but for the way they are done.

Generations of strong skaters have come along over the years and now 
more than ever it is harder to make a name for yourself. Tricks that 
once seemed impossible are done on a daily basis, making style and 
attitude what sets people apart. I’m proud to be a part of the Colorado 
rollerblading scene and to introduce my boy Jeremy Spira – for those of 
you who don’t know. Peep game!

jeremy spira / by brian aragon with photography by jero

am hour l
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picks /

/ benSCHWAB
TRICK: fishbrain to fakie

LOCATION: bakersfield, ca

SKATES:  xsjado

FRAMES: xsjado

WHEELS: 4x4

PHOTO: driver
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/ brianSHIMA
GEAR: vicious

PHOTO: driver

/ chrisHAFFEY
TRICK: soul to 180

LOCATION: san diego, ca

SKATES:  remz

FRAMES: ground control

WHEELS: 4x4

GEAR: ground control

PHOTO: driver

/ austinPAZ
TRICK: zero spin top soyale

LOCATION: manhattan, ny

SKATES:  valo

FRAMES: able 

WHEELS: eulogy

GEAR:  b unique

PHOTO: stephenson
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/ connorO'BRIEN
TRICK: full cab true top acid

LOCATION: la jolla, ca

SKATES:  remz

FRAMES: ground control

WHEELS: 4x4

GEAR: vicious

PHOTO: driver
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/ alexBROSKOW
TRICK: fishbrain stall

LOCATION: backyard pool, co

SKATES:  valo

FRAMES: ground control

GEAR: gc & vibralux 

PHOTO: stephenson

/ ryanGOOGINS
TRICK: quarter cab topsoul

LOCATION: minneapolis, mn

SKATES:  razors

FRAMES: ground control 

WHEELS: M1

GEAR: Con.Artist

PHOTO: haynes
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There may not be anyone more qualified to reflect on the state of 
rollerblading than Jess Dyrenforth. It is not sufficient to simply 
say that he has been there since the beginning, because Jess’ journey 
in action sports began long before rollerblading ever came along. 
Jess grew up in North London and showed an affinity for extreme 
sports from an early age. He was skateboarding in bowls at the 
age of 9, and by the time he was 15, he was riding freestyle BMX 
professionally for GT Bikes. In fact, it was while touring in the 
United States in 1990 with Team Rollerblade, as a bike rider in 
their half-pipe shows, that he was introduced to inline skating.

Chris Edwards kept pushing Jess to try rollerblades on the half-
pipe in-between demos, and eventually Angie Walton stole Jess his 
own pair of rental skates from the Rollerblade van. Soon Jess was 
splitting his time in the demos between his bike and his skates, 
and eventually he switched over to the skates exclusively. Before 
the tour was over, Jess accepted a contract to skate with Team 
Rollerblade, and his conversion to inline skating was complete.

Seventeen years later, Jess is at the helm of two stalwarts of 
the inline industry, England Clothing and Fifty-50. He was one of 
the pioneering photographers of the sport, shooting all of the 
photos for the first issues of Daily Bread magazine; he almost 
single-handedly captured and recorded the early years of our 
burgeoning sport, and he continues to inspire with his photos of 
today’s top skaters.

People come and go in this industry and many stories could be 
written, beginning to end, but Jess’ story keeps going; it gets longer 
every day. His history, from BMX, to the beginning of inline, all the 
way up to the present moment makes him rare, if not completely 

unique, in the world of rollerblading. Who else has seen as much 
as Jess has and is still as active in the industry as he is?

Here is an opportunity to learn something about rollerblading 
from the one person most qualified to comment on it. For the next 
15 minutes, all you have to do is read. Jess’ wisdom will show you 
the way.

What do you love most about rollerblading?
Rollerblading means so many different things to me. The act of 
rollerblading itself is awesome. I love it just as much now as I always 
have, but for me there are so many facets to it. My involvement with 
England, Fifty-50 and Daily Bread; all of those different elements have 
given me totally different perspectives on what rollerblading is and 
is becoming. I think at the end of the day, the skating itself is very 
powerful and that’s always been my strongest connection. But my main 
drive in rollerblading is to help promote it and help see it grow in 
a healthy way. And I think that’s probably been the biggest reward, 
really, when I step back and look at the big picture, is seeing the way 
rollerblading has developed and progressed over the years and matured 
into what it is now.

Well let’s talk about the actual act of skating. What is skating like after 
turning 30?
Gosh, well, I’m eight years into 30. It’s been kind of like a roller coaster 
ride. Not that there’s ever been any bad times, but as far as my ability 
and confidence in skating itself. If I’m skating one or two days a week, 
I get confident, and I try new tricks, and I learn new tricks, and at 
those moments I feel fairly invincible and I feel like the sky’s the limit. 
I start imagining all these crazy things, but the reality kind of kicks in, 

jess dyerenforth / by arlo eisenberg

�5
minutes l portrait by brian konoske
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"For me now, rollerblading 
is more about just the 
feeling and not so much 
about landing a big trick 
or anything."
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and I think it has less to do with age and more to do with my lifestyle now and my 
responsibilities, and my other commitments that I have. Sometimes I do fantasize 
about skating four, five days a week again and just going out there and just skating 
and progressing and just enjoying the creativity of it, and pushing it, and pushing the 
limits. But those days are far and few between nowadays. I just enjoy it for what it is. 
You have good days, and you have bad days. For me now, rollerblading is more about 
just the feeling and not about so much landing a big trick or anything. It’s more about 
the entire session, if I feel confident and I feel solid and I feel that my skating style 
feels good, then that’s a bigger accomplishment than actually landing a trick. So it’s 
changed for me, the actual act of skating and the rewards of skating have changed for 
me. I guess I have fewer expectations.

Tell me about your life now outside of skating and if there are any lessons that you’ve 
been able to apply from skating to the rest of your life.
I’m heavily involved right now in going to school to learn massage therapy. I’ve been 
in school for going on a year and a half now. That’s become a really pivotal point 
in my life and it’s becoming a passion in my life that I’m really, really focused on. 
It’s something that’s been kind of brewing for a long time and everything that I’ve 
learned through rollerblading and all the experiences and all the different injuries and 
accidents I’ve had over the years, all the different treatments have kind of led me to 
where I’m at now. Over the years, I’ve received a lot of different types of work, whether 
it was massage therapy, acupuncture, osteopathy, or just conventional medicine. So 
it’s something that I’ve always been very interested in, in staying healthy, and trying to 
keep myself at a certain level to where I can keep skating and not have these physical 
things hinder me. There’s a very strong connection there with massage therapy and 
skating for me. It’s a new thing for me and it is very different from rollerblading. It’s 
very separate, but for me I see a very strong connection. When I skate with people, 
and I see them skating, and I see the injuries, I see things that pertain to massage 
therapy or physical therapy. There is a connection there and a perspective there that 
links the two.

I think being a professional skater, there’s a lot you learn from that. I see young, not 
even young kids so much, come up in rollerblading and try to be professionals. It’s 
a lot more difficult now than I think it was when you and I were getting involved 
in it. There was a lot of things I learned by being a professional and working with 
Rollerblade and with Roces. And I think that back then, as a professional, we worked a 
lot closer with the companies and we worked a lot closer with specific individuals who 
were quite high up in the company. I think that through those experiences, I learned 
a lot about business and about the way things work in the real world, so to speak. I 
see that less and less now. I don’t see the pros interacting and being as involved as 
we all were back in the day and I’m not sure why that is really. I think because back 
then, everything was so new and things were moving so fast and we all came from 
such diverse backgrounds back then, that we all were very vocal and very passionate 
about what we saw our industry needed and there was a huge void there. We didn’t 
have an industry. We barely had anything really and all we had was skateboarding 
and BMX to kind of borrow from. That was primarily our backgrounds and what we all 
knew really. We brought a lot of that energy and all those ideas and those concepts 
into our industry. I think we all had a lot of ideas and a lot of passion and whether 
they fell on deaf ears or not, we were very vocal about them and we kind of preached 
them to the people, to our sponsors, to people we thought could make a difference 
and help us develop our industry and make rollerblading really legitimate. Because it 
wasn’t at that time, it was just a handful of people skating who had a vision. We felt 
like these people had the resources to really help this industry become legitimate. 
A company like Rollerblade, a multimillion-dollar company, was very successful, and 
they were riding a wave of rollerblading and here we were doing something that was 
really cool. And they were using us to market the entire sport of rollerblading. So I 
felt at that point, we all had a very strong voice, and luckily a lot of these companies 
did listen to us and did take direction here and there that I think really helped propel 
rollerblading as fast as it did, especially in the late 1990s.

England and Fifty-50 have outlasted many other companies that have come and 
gone and you are going on nearly 30 years in action sports. What is the secret to 
longevity?
The things that have kept England and Fifty-50 alive really are the passion and 
desire to have a rollerblading brand that contributes to the industry and makes a 
difference. I feel that England specifically has done that over the years with some of 
the marketing that we’ve done and some of the riders who we’ve been behind and 
just that whole approach of the company having skaters be equal owners. I mean we 
were all skaters, ultimately, but having, like, Jon Julio as an owner of the company 
was a very progressive concept back then. I think having that kind of equality in the 
company is key to its longevity.

You started Daily Bread with Angie in �993 and last year it closed shop. How do you 
think Daily Bread will be remembered?
The era where Daily Bread was the bible of rollerblading, when Daily Bread really was 
at its pinnacle, was a long time ago. I feel like the magazine lost its focus several 
years ago, or more than several years ago. I almost feel like the generation that 
was around when Daily Bread was at its peak, during the Hoax years, late ’90s early 
2000s, I almost feel like that generation has moved on. I mean we’re still around but 
we’re not professionals, we’re not out there every day, so I don’t know. It’s a difficult 

EaRly ROyalE by MaRquEs thOMpsOn as sEEn On db issuE #10 COVER
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thing to really put into perspective, because for me it represents so much 
and I know for the people who were around back then, it was everything. 
Daily Bread was kind of the backbone of rollerblading worldwide. It created a 
network; it created a forum for people to communicate and send in images, 
interviews, everything; it really networked everything that we had back then. 
And back in ’93, we had relatively very little to hold onto, but Daily Bread 
captured that and made it larger than life and made rollerblading attractive. 
All of a sudden people are looking at this magazine where they could see 
cool photographs and really interesting interviews, and Daily Bread portrayed 
and created a culture that is now rollerblading. So I think Daily Bread played 
an enormous role in what we are now. But unfortunately, in its later years, it 
wasn’t focused. It didn’t have the desire and the goal that it had in the early 
years.  

Back when Daily Bread was the bible, rollerblading was based in southern 
California. Now, where would you say the heart of rollerblading is?
I think there’s a lot of hearts. There are a lot of little areas all over the 
world that have really great scenes. Right now, it seems like Europe is the 
driving force behind rollerblading, as far as the events and the companies, 
it seems like everything is coming out of there. But I think that’s going to 
change. I think that you’re going to see things come back around. For me, 

the U.S. scene, some of the top U.S. rollerbladers are… I almost want to say underrated, 
because I think you see less and less of them now. And some of these guys and girls are 
phenomenal, and I think they have a lot to contribute, and I just don’t see them getting 
the credit that they deserve right now. But I think largely that’s because the attention right 
now is in Europe, that’s where the money is, the media, the sponsorship, and everything 
is over there. But I think it’ll come around and even itself out. 

Your girlfriend, Tiff, has recently taken up skating. What’s it like watching someone 
discover rollerblading for the first time?
It’s wonderful. It’s wonderful to see someone who you care about very much discover 
a passion that you’ve had for so many years, and see them discover it in their own 
kind of way. And again it reminds me of the old Camp Rollerblade days when you’d 
get people on skates for the very fist time and you’d see that spark the first time they 
land a trick or the first time they drop into a ramp. I think that’s really ultimately, it 
sounds kind of cliche, but that’s really what rollerblading is all about, that feeling of 
accomplishment and learning something, and that camaraderie between you and your 
friends, and teammates, or whatever, out there pushing each other and learning together 
and progressing together. So it’s nice. It’s very refreshing. 
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"...that's really what rollerblading is all 
about, that feeling of accomplishment 
and learning... camaraderie between 
you and your friends..."

rollerblading magazine
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jeremy beightol / by wes driver

folio l
I first met Jeremy Beightol in the parking lot of a skate park in Pittsburgh, Pennsylvania, 
while on the Razors Blitz Tour back in 2002. He was from the nearby city of Erie, and at the 
time he was hawking early Kaspa gear that incorporated the Misfits skull into the design. To 
be honest, I wasn’t that impressed and thought it was a little pretentious that he was still 
demanding money for the shirts. One gets used to receiving stuff for free when you work 
within the industry, so I was a little taken aback. However, as a young artist it was clear 
that he believed in his creations and in his mind deserved to be paid. Good for him. He 
somehow got my money on that day and also caught the eye of pro skater Jon Elliott, who 
was about to form 4x4 with Brian Shima later that summer. So, things definitely happen for 
a reason, and first impressions are always remembered. A parking lot encounter eventually 
turned into relationships that have influenced rollerblading gear for years. Who would have 
known how far a T-shirt could take someone? Apparently, the person who believed in that 
shirt enough to charge pro skaters for it.

Since then, Jeremy has created numerous 4x4 pro wheel graphics for the likes of Brian 
Shima, Chris Haffey, Alex Broskow and Pat Lennen. He is also behind many of the infamous 
Rat Tail shirt designs, so it’s safe to say that Jeremy has had a huge impact on the look 
and attitude those companies represent, and an even bigger impact on the overall style of 
contemporary rollerblading apparel. When I really think about it, not only has his artistic 
interpretation made an impact on skate culture, but his attitude and militant stance about 
our activity have dripped down and affected personalities as well. There are a lot of kids 
out there who, whether they know it or not, have been influenced by his attitude and 
elitist opinions about blading. I know there are plenty of jocks in Erie walking around with 
mangled faces after crossing the line in front of Jeremy. In-your-face, unapologetic passion 
for rollerblading is something that we need more of at this point in our progression as a 
culture, and Jeremy embodies that more than anyone I know, with the creative chops to 
back it up.

Clearly in a world of mystical influence that is all his own, Jeremy has continued in the 
tradition of a fine artist, now painting and exhibiting regularly on the East Coast. I am 
proud of the work Jeremy has created over the last five years, and pleased that ONE has 
the opportunity to be the first magazine to publish his work.

lEFt tO Right FROM tOp: "aRizOna", "bEast OF EdEn: pythOn", "dRip 
dROp", "baghEads sERiEs", "Chip Chap", "t.i.a.w."
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DOMESTIC
ALABAMA 
Madison 

Insanity Skate Park

ARIZONA 
Chandler 
Revolution Skate Shop 
Mesa 
Ski Pro Mesa

CALIFORNIA 
Bakersfield 
Intuition Skate Shop

San Francisco 
D-structure

Chula Vista 
Chula Vista Skatepark 
Escondido 
SDSF

Escondido 
Escondido Skatepark 
Fremont 
The Station

Granada Hills 
KC Sports  
Lawndale 
Rollerskates of  America  
North Hills 
Valley Skate & Surf 

San Francisco 
Skates on Haight  
San Luis Obispo 
Inline Warehouse

Stallion Springs 
Woodward West 
Sunnyvale 
Aggressive Mall

Rocklin 
Rollerwarehouse

COLORADO

Broomfield 
BC Surf & Sport 
Centennial 
TS Centennial 
Colorado Springs 
BC Surf & Sport

Lakewood 
Woodward Skatepark 
Lonetree 
BC Surf & Sport

Fort Collins 
The Wright Life

FLORIDA

Brandenton 
V Town Surf & Skate (3)

Ft. Myers 
Ft. Myers Skatepark

Jacksonville Beach 
Skate Bomb

Jacksonville 
Kona 
Lake Worth 
Skates USA

Merritt Island 
Eastwood Board Supply

Palm Bay 
Graffiti Skate Zone

Orlando 
University Surf & Skate 
Artisan Skate Company  

Sarasota 
V Town Surf & Skate 

Sunrise 
The Skate Shop

West Palm Beach 
Skates USA Skatepark 
Miami Beach 

Airborne Skate Enterprises

GEORGIA 
Lawrenceville 
Skatepile 
Woodward Skatepark

IDAHO 
Boise 
Newt & Harold’s

Sandpoint 
2nd Nature Skatepark

Coeur D'alene 
Cheap Skatez 

ILLINOIS 
Glenview 
Grind Gear Skate Shop 
Lisle 
Skate Shack (2)

INDIANA 
Evansville 
Get Wet

La Porte 
Blazing Wheels

KANSAS 
Shawnee 
Freeride Bike & Skate

KENTUCKY 
Lexington 
Hellbellies Skate Shop

Louisville 
Adrenaline Zone

Florence 
Triple A Skatepark

Bowling Green 
Blue Wallace

MICHIGAN

Bloomfield Hills 
Summit Sports

Clarksotn 
Zero Gravity

Clinton Twp. 
Landslide Skatepark

Royal Oak 
Modern Skate & Surf

Royal Oak 
Octona Skate Shop 
Riverview 
Cheapskates 
Westland 
Transistions Ramp Park

MINNESOTA 
Anoka 
Pinewski’s Board & Ski

Minneapolis 
Cal Surf

MISSOURI

Chesterfield 
Xtreme Nation

Joplin 
The Bridge Skatepark

St. Joseph 
Forces of Nature

St. Louis 
Rampriders

Woodward Skatepark

Springfield 
Springfield Skatepark

NORTH CAROLINA

Greensboro 
915 Skatepark

Brevard 
Zero Gravity Skatepark

NEW HAMPSHIRE  
Nashua 
Play It Again Sports

Dover 
Philbricks Sports

NEW JERSEY 
Perth Amboy 
Spoiled Brat

NEVADA 
Reno 
Openground Skatepark

NEW YORK

Allegany 
Allegany Skate Park

Buffalo 
Xtreme Wheelz

New York City

Blades 6th Ave

Blades 72nd st

Blades Broadway

Queensbury 
Halfpipe Thrills

OHIO

Beavercreek 
Ohio Surf & Skate

Brookpark 
Chenga World 
Boardman 
Vertigo Skatepark

Columbus 
Karma Records

Dayton 
180 Skatepark

PENNSYLVANIA

Bushkill

Starting Gate Action Sports 
Downing Town 

Low Riders  

Philadelphia 
Neglected Truth

Woodward Skatepark

SOUTH CAROLINA 
Greenville 
Ximeno Sports

Inman 
Inman Skatepark

TENNESSEE 
Nashville 
Asphalt Beach

TEXAS

Grapevine 
Woodward Skatepark

Katy 
Adrenaline Skatepark 
Sugarland 
Connections Skate Shop

Laredo 
Exodus Skateboards 
Plano 
Eisenberg Skate Park

Stafford 
Sun & Ski Sports

Bluebonnet

Retail Concepts

Greenbriar

Retail Concepts 

UTAH

Layton 
Roll Mart

VIRGINIA  
Sterling 
Alpine Ski Shop

WASHINGTON 

Renton 

Skatebarn West

WISCONSIN

Cable 

Lake Owen Camp 

Eau Claire 

Erolling Skate Shop

Janeville 

Pipe Skatepark 

Kimberly 

Undercover Skatepark

Madison 
Focus Snow & Skate

Wausau 
Dwellers Skateshop

Warrens 
The Neighborhood 
Skatepark

INTERNATIONAL
CANADA 

Lethbridge, Alberta 
Gang Store

Vancouver, BC 
Outaline

Calgary, Alberta 
Skatepark Of Calgary

Plaster Rock, NB 
Roll East 
Montreal, Quebec 
D-Structure

AUSTRIA/FRANCE/POLAND/
HOLLAND 
Bayr & Kalt Handel

AUSTRALIA

Bayside Blades

BRAZIL

CPI Mag

ENGLAND

Shiner

JAPAN
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Easy to overlook when doing a quick pre-skate warm-up, groin 
stretches are important because groin injuries are all too 
common for rollerbladers. From slipping out of a grind, to 
trying to catch yourself with an awkward movement to avoid 
falling, once your groin is injured it’s pretty impossible to skate. 
Here are some preventive steps to keep groin muscles limber and 
ready for all the leg and pelvic exertion involved with a regular 
blade session.  

wellness /
GrOiN stretChes 
illustrations by robert lievanos / www.fadehurricane.com

Side lying groin stretch

To start, lay on your right side and bend your right knee in front of you to 
stabilize yourself. Resting your head on your right shoulder, lift your left 
leg up, grabbing it either behind the knee (easier) or foot (harder). Pull 
the left knee into the left shoulder, simultaneously pressing the foot or 
knee down toward the floor. By straightening or bending the left leg you 
can control the intensity of the stretch. Repeat with right leg.

Sitting groin stretch

Begin by sitting on the floor and pressing the soles of your feet together, 
keeping them close to the body. Reach forward to grasp your feet with 
both hands, placing the elbows on the inside of lower legs. Using the 
elbows, press your knees toward the floor, feeling the stretch across the 
groin. Hold.    

Reclined groin stretch

Begin by lying on your back and pressing the soles of your feet together, 
keeping them close to the body, knees spread far apart. Keep shoulders 
flat against the floor, and place hands on inner thighs. Lower your knees 
toward the floor, pressing with the hands for additional leverage. Hold. 
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$10,000 grand prize

ROLLERBLADE presents the 2007 Amateur Inline League

Three-day event featuring: AIL World Championships • Rollerblade "Junk Yard Wars" Pro Invitational  
Female Division • ASA Qualifier • Awards Ceremony • Hosted by Woodward West • September 28-30

WORLD CHAMPIONSHIPS

Haffey Aragon Shima Stockwell Morales Velasquez
Bailey Grob Johnson Broskow Sands Lowe Pianowski
plus hundreds of ams taking their shot at one of eight titles

For more event details and full schedule go to INLINELEAGUE.com 
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